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Abstract

Objectives: The research explores how personal traits influence adaptive communication behaviors
and code-switching frequency by focusing on the big five personality traits (openness,
consciousness, extraversion, agreeableness, and neuroticism).

Methods: To obtain the aim of the present study, we gathered data from 448 respondents using
closed questionnaire, we tested the hypotheses using structural equation modeling through Smart
PLS software.

Results: The empirical findings reveal positive associations between personality traits (i.e.,
openness, consciousness, extraversion, agreeableness, and neuroticism) and communication
accommodation, emphasizing individuals' ability to adjust communication styles in diverse social
and linguistic contexts. The study uncovers a positive relationship between communication
accommodation and code-switching frequency, highlighting the frequency with which individuals
switch between languages or dialects. Notably, communication accommodation mediates the
relationship between personality traits (i.e., openness, consciousness, extraversion, agreeableness,
and neuroticism) and code-switching frequency.

Conclusions: this study provides valuable insights into the association between personality traits,
communication accommodation, and code-switching, offering practical applications and
contributing to the evolving discourse on effective and adaptive communication in diverse
environments.

Keywords: Code-switching frequency, Big five personality traits, Communication, Saudi Arabia

Joruwgll 95 s gaudl duyall ALl § 5,8l g9l Jez=ill e dnsedd clowd! w5l
Jdd! Jalgddl Je
ol oo il plano Lilonp o pl)litee (o Glebss cbamo ¥ L) o o LyS5
Lttle 1y3gy Aaale 5, Lal) 2uadat)l clsludlly ol gl Atpumdl il 4,5
oadla
e sue e Jlaall Lolsdly cpasddl clowdl 06 ue 48,0 ) 2ALASETLY 2yl sda B :dlaall
celully Aeldaidly ( £olly oz la¥l) Luasd) Lpmsead] Slawd) e 51SA IS (0 3 lll Joomall plaeied
(tsanlly
Lied ¢ Qg 3lie ol alaialy Klie 448 (e bl pazmy liad o Aalyll s (e Bl Bedoen) s lall
SMart PLS zeb,: J55 ¢e 28l m¥slall 23505 alasiuly cilos,all last
geldailly ( £olly (zlaal) Tasddl Slowdl p Zpolm) GlEessry (o Ayl @lull Caass bl
Luelara¥) wliladl § diolsall ol po aZSH e 31,881 5,05 1Sh, Los (Jlaadl Jislsall (dtimally cmoluadlly
c$salll Jgmll aluseiul cilye saeg (Jladdl holstll o bl 8Messay (oo Aualytll 4485 Aegull Lgallly
Jlasll Jiolgillpzay «Iagoele (Ko .l of lall o Jymeall § sL8Y1 aluseiul clye sie e ¢ guall Il
ol ilye sies (Lnaally ceoludlly cdelbaidly ( £oly o) Lpmsetll Slawdl g Al § larueg
goalll Jg=ill
Lanie cgeilll Jomlly Jlaadl iolsall Apasad] cilewd! o 28Mall Joo 2038 29 actds Auclyll sl :asadil!
Aegull sl § Jaall Juolytll o sslatll Hlysdl Jyo cilealusy dules ciligdas
Lagaudl Ayall 2Ll Lol (S0 Aunaiel) Asmseddl oloadl 5 Sl goalll Syl AN Lok


https://creativecommons.org/licenses/by-nc/4.0/
https://creativecommons.org/licenses/by-nc/4.0/
mailto:zakriaalb@gmail.com
https://doi.org/10.35516/hum.v52i3.6663
https://doi.org/10.35516/hum.v52i3.6663
https://orcid.org/0009-0006-2400-2491
https://orcid.org/0009-0006-2400-2491
https://orcid.org/0009-0006-2400-2491

The impact of Personality traits ... Zakria Albahoth et al.

Introduction

Code-switching is a linguistic phenomenon wherein individuals seamlessly switch between two or more languages or
linguistic codes during communication (Kharkhurin and Wei, 2015). Code-switching is not a sign of linguistic confusion
but rather a strategic and nuanced use of language influenced by social, cultural, and contextual factors (Anastassiou, 2017).
One of the primary drivers of code-switching is the speaker's desire to convey meaning more effectively or to express a
phenomenon that may be better captured by a specific language or dialect (Hamed et al., 2022). Barasa (2016) mentioned
that code-switching is a common practice in multilingual and bilingual communities, serving various functions such as
emphasizing a point, signaling group identity, or adapting to the communicative context. The motivations behind code-
switching are diverse, ranging from pragmatic considerations, such as accommaodating different language proficiencies
among interlocutors, to more sociolinguistic aspects, including establishing solidarity within a specific community
(Kharkhurin and Wei, 2015).

Recently, several empirical studies defined the term code-switching in different contexts. For example, Brdarevié-Celjo
et al. (2021) define code-switching as a linguistic strategy where individuals switch between languages or linguistic
varieties, utilizing each one purposefully and contextually relevant. Accordingly, Woolard, (2004) defined code-switching
as it is viewed as a sociocultural phenomenon, reflecting social dynamics, identity, and group affiliations. Hamed et al.
(2022) suggested that personality traits play a pivotal role in code-switching, influencing the frequency, style, and
motivations behind linguistic shifts. The role of personality traits in the code-switching of an individual has been
emphasized. Yet, there is a notable gap in understanding how code-switching practices are influenced by personality traits
through communication, mainly in Saudi Arabia. Hence, prior studies presented several challenges to communicating with
different groups. First, the sociolinguistic landscape in Saudi Arabia is complex, with a predominant use of Arabic in
various contexts (Alhourani, 2018).

Theoretically, limited research grounded in theoretical frameworks exists to explore the factors and implications of
code-switching for social and/or professional purposes. Drawing on the big five personality traits theory and communication
accommodation theory, this study investigates the influence of personality traits and communication accommodation on
code-switching frequency. Specifically, it employs the traits theory of personality to examine how different personality
traits affect code-switching to engage in communicative practices. The research aims to fill above mentioned empirical
gaps by exploring the acceptance of code-switching frequency in the Saudi Arabian context.

The article structure discusses the theoretical and conceptual underpinnings of personality traits, communication
accommodation, and code-switching frequency in the second section. The methodology in the third section details the
analysis approaches, with study findings and discussions presented in the fourth section. The conclusion encompasses
practical and theoretical implications, limitations, and recommendations for future research.

Underpinning Theories

In the theoretical development to address the link between the big five personality traits, communication
accommodation, and code-switching frequency, we employed and integrated communication accommodation theory and
trait of personality theory due to their shared focus on understanding adaptive communication.

First, the communication accommodation theory, developed by Howard Giles 1970s, aims to theoretically predicate
how individuals adjust their communication behaviors to either converge with or diverge from their interlocutors
(Rahimian, 2013). The theory emerged as a response to the need for a comprehensive understanding of the dynamics of
interpersonal communication and the ways people adapt their language in various social contexts. Empirical studies widely
applied and discussed the communication accommodation theory in different contexts; for example, Zhang and Giles (2018)
highlighted that the application of the communication accommodation theory expanded to health communication,
examining how healthcare providers accommodate their language to patients and the impact of accommodation on patient
satisfaction, adherence, and health outcomes.

Second, personality traits encompass heritable patterns of thoughts, feelings, and behaviors (Roberts, 2009), constituting
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integral aspects of an individual's motivations, beliefs, values, and attitudes. The widely used big five personality trait
model, also known as OCEAN, was formulated by Goldberg (1990) and is a prevalent framework in social sciences (Stoeber
et al., 2009). Comprising Agreeableness (A), Openness (O), Conscientiousness (C), Extraversion (E), and Neuroticism (N)
(Goldberg, 1992), the big five model is extensively employed in social science research. Therefore, the conceptural
framework of the present study is presented in Figure 1.

L Personality traits

Openness

Consciousness Communication H6, H7, H8, H9, H10, H11 Code-Switching

Accommodation Frequency

Extraversion

Agreeableness

Neuroticism

| Direct Hypotheses: H1, H2, H3, H4, H5, H6

Indirect (mediating) hypotheses: H7, H8, H9, H10, H11

Figure 1. Conceptual Framework

Amiri et al. (2011) outlined the relationship between the big five personality traits and communication behaviors among
individuals and/or social groups. For instance, understanding code-switching, communication accommodation theory, and
personality traits lies in the limited exploration of their interactive dynamics. Existing research often focuses on isolated
aspects, neglecting comprehensive examinations of how personality traits intersect with communication accommodation
theory and jointly influence code-switching behaviors.

Hypotheses Development

Openness and Communication Accommodation

Existing literature supports the significant role of personality traits in influencing intentions related to instant messaging,
social networking and collaborative work environments (Alikaj et al., 2021). Therefore, the openness of the big five
personality traits encompasses a proclivity for novel experiences, intellectual curiosity, and a willingness to engage with
diverse ideas (Silvia and Christensen, 2020). In communication, individuals high in openness exhibit a greater propensity
for code-switching as they actively seek linguistic variety to express their receptiveness to different linguistic and cultural
elements. Previously, Sand (2023) investigated and concluded that openness translates into a heightened receptivity to
linguistic diversity, prompting individuals to fluidly switch between languages to align with the current context of
communication. Therefore, we proposed the following hypotheses:

H1: A significant and positive impact of openness on communication accommodation

Conscientious and Communication Accommodation

Conscientious is an important trait of the big five personality, which characterizes an individual by their organizational
skills, attention to detail, and goal-oriented nature (Mammadov, 2022); practically, individuals high in conscientiousness
exhibit specific code-switching patterns driven by a desire for precision, clarity, and effective conveyance of information
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(Hamed et al., 2022). Schuller (2020) mentioned that conscientious communicators are likely to consider the formality of
the communicative setting, adapting their language to align with the expected norms and conventions. For instance, Hamed
et al. (2022) examined that highly conscientious individuals engage in code-switching as a deliberate strategy to enhance
clarity and maintain a structured flow of communication. Thus, we posed the following hypothesis.

H2: A significant and positive impact of conscientious on communication accommodation

Extrovert and Communication Accommodation

According to Itani et al. (2020), extroverted individuals are characterized by their sociable, outgoing nature and
propensity for social engagement. Extraverts thrive on social interactions, and their communicative behavior reflects a
heightened sensitivity to the social nuances of different communicative settings (Madhura, 2020). Within a group or social
context, individuals with high extroversion are more inclined to use code-switching as a social tool to establish connections,
foster camaraderie, and create a positive communicative atmosphere (Hamed et al., 2022). Additionally, Bouamli et al.
(2016) concluded that individuals high in extraversion exhibit distinctive code-switching patterns driven by their desire for
social interaction, rapport-building, and adaptability to diverse conversational dynamics. Thus, we posed the following
hypothesis:

H3: A significant and positive impact of Extroverts on Communication Accommodation

Agreeableness and Communication Accommodation

Individuals with agreeableness tend to prioritize social harmony, cooperation, and positive interpersonal relationships
(Lawn et al., 2022). They are more sensitive to their interlocutors' perceived needs and preferences, motivating them to
switch between languages to accommodate diverse language expectations flexibly. Previously, Milfont and Sibley (2012)
elaborated that the agreeableness trait manifests in a heightened adaptability to the linguistic preferences of others. In
addition, agreeable individuals may be more attuned to the sociolinguistic cues of a communicative setting, leading to a
greater likelihood of code-switching to establish rapport and foster a positive communicative atmosphere. Therefore, we
posed the following hypothesis.

H4: A significant and positive impact of agreeableness on communication accommodation

Neuroticism and Communication Accommodation

The final trait is neuroticism, characterized by an individual's emotional sensitivity, heightened reactivity to stress, and
a tendency to experience negative emotions. In communication, individuals with high neuroticism exhibit distinct code-
switching patterns driven by emotional states and a desire to manage interpersonal dynamics within communicative settings
(Amiri et al., 2011). Similarly, Hamed et al. (2022) advocated that neurotic individuals use code-switching as a coping
mechanism to navigate social interactions and mitigate stress. Language choices, including code-switching, could vary
based on the need to regulate emotions, alleviate anxiety, or convey nuanced meanings that align with their emotional state
(Balla, 2023). For instance, Arpaci et al. (2022) illustrated that neuroticism influences code-switching as a response to
perceived power dynamics or social hierarchies. Therefore, we posed the following hypothesis.

H5: A significant and positive impact of neuroticism on communication accommodation

Communication Accommodation and Code-Switching Frequency

Communication entails transferring information from one individual to another (Al-beity, 2020). More precisely, it
involves conveying information, ideas, emotions, and skills through words and data visualizations (Green, 2023).
Communication plays a pivotal role in the functioning of temporary organizations, as explored by scholars such as
(Williams, 1999). Since Green et al. (2023) investigated and concluded that the communication accommodation emphasizes
the adaptability of language based on social contexts, code-switching, similarly, Barasa (2016) states that it involves altering
language within a conversation which aims to align with a particular social group or marking a distinction between different
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communicative settings. In the context of code-switching, individuals converge by incorporating elements of the
interlocutor's language into their speech, using the same language or dialect to create a sense of similarity (Azlan and
Narasuman, 2013), such practices could be driven by a desire for social approval, building rapport, or signaling affiliation
with a particular social group. In sum, communication accommodation provides a broader theoretical framework for
understanding how individuals adapt their communication; code-switching represents a specific linguistic manifestation of
such adaptation within the discourse. Thus, we posed the following hypothesis.

H6: a significant and positive impact of communication accommodation on code-switching frequency

Mediating Role of Communication Accommodation

Researchers noted that the effectiveness of the big five personality traits significantly enhances the capabilities of
communication (Amiri et al., 2011; Sims, 2017). Previous studies indicate that communication accommodation plays a
mediating role suggested by Jeong and Kim (2023). However, a research gap exists concerning the potential mediating role
of communication accommodation in the relationship between the big five personality traits and code-switching. In code-
switching, the mediating role of communication accommodation between the big five personality traits and code-switching
becomes a nuanced interplay of individual characteristics, communication strategies, and social dynamics. The big five
personality traits (i.e., openness, conscientiousness, extraversion, agreeableness, and neuroticism) shape how individuals
engage in code-switching, and their communication accommodation tendencies influence the process. Thus, we posed the
following mediating hypotheses:

H7: communication mediates the relationship between openness and code-switching frequency.

H8: communication mediates the relationship between conscientiousness and code-switching frequency.
H9: communication mediates the relationship between extraversion and code-switching frequency.
H10: communication mediates the relationship between agreeableness and code-switching frequency.
H11: communication mediates the relationship between neuroticism and code-switching frequency.

Method

Procedure and participants

In this study, we aim to investigate the relationship between the big five personality traits (i.e., openness,
conscientiousness, extraversion, agreeableness, and neuroticism), communication accommodation, and cross-coding
frequency among individuals in Saudi Arabia. To efficiently gather responses on this less investigated area, we developed
and distributed an online survey link among the targeted individuals who likely use more than one language to interact with
social and/or professional groups. Therefore, we crafted the questionnaire to address the hypotheses derived from the
proposed theoretical framework (Fig. 1). To ensure the measures' validity and reliability and to achieve a more logical
question sequence, a pilot survey was conducted. The survey targeted individuals who speak more than one language to
interact in Jeddah, Saudi Arabia and was administered via email in May 2022.

Measurement Instrument

To obtain the aim of this study, a cross-sectional survey was employed. Thus, the measurement items were divided into
two sections (Section A defines the demographic and qualifying items) For example, “Language Proficiency,” “Frequency
of Cross-Coding,” and “industry,” and Section B states measurement items for all constructs before distributing the online
survey were translated the whole questionnaire in English to Arabia versions. Notably, all items for seven constructs and
scales were adapted from past studies, for example, communication accommodation items were adapted from (Al-beity,
2020), big five personality traits items were adapted from (Choi and Lee, 2014), and code-switching frequency items were
adapted from (Kharkhurin and Wei, 2015) with minor modifications. Each item was assessed using a seven-point Likert
scale, ranging from 'Strongly Disagree' (1) to 'Strongly Agree' (7). In May 2023, 500 questionnaire links were distributed,



The impact of Personality traits ... Zakria Albahoth et al.

resulting in 448 valid responses being returned and entrained for final data analysis. Briefly, 58.71% of respondents were
male, 33.71% were 25-34 years old, and 46/65% held a bachelor’s degree. Therefore, a detailed descriptive statistic on
respondents’ characteristics is presented in Table 1.

Table 1 Demographic information

Indicators Frequency | Percentage
Gender Male 263 58.71
Female 185 41.29
18-24 127 28.35
25-34 151 33.71
Age 35-44 59 13.17
45-54 78 17.41
55 above 33 7.37
Student 137 30.58
Employed (full-time) 203 45.31
Occupation Employed (part-time) 34 7.59
Self-employed 60 13.39
Unemployed 14 3.13
High School or equivalent 17 3.79
Some College/associate degree 84 18.75
Education Level Bachelor's Degree 209 46.65
Master's Degree 119 26.56
Doctoral Degree 19 4.24
How proficient are you in the Fluent 103 22.99
Ianguages you typically)::ode-switch Prof|C|en_t 8 17.41
Intermediate 140 31.25
between? .
Beginner 127 28.35
On average, how often do you | Rarely (almost never) 13 2.90
engage in cross-coding (switching | Occasionally (infrequently) 55 12.28
between different coding languages) | Regularly (moderately often) 209 46.65
in your professional or personal | Frequently (very often) 103 22.99
projects? Always (constantly) 68 15.18
Technology/IT 230 51.34
In which industry do you primarily Education 80 17.86
work or study? H_ealthcare 25 5.58
Finance 31 6.92
Marketing/Advertising 82 18.30

Validation Measures for the Model

Several measures were considered to ensure a robust and validated model, including construct reliability, indicator
reliability, convergence validity, and discriminant validity. The detailed results, along with their corresponding calculations,
are presented in Tables 2 and 3, and Figure 2 outlines the constructs used in the study.

Indicator reliability was assessed based on the criterion that loadings should exceed 0.6, and any loading below 0.6
should be eliminated (Saleem et al., 2023). Consequently, the CO10, EX1, EX2, EX3, AG10, OP10, CS9, and CS10 item
was excluded due to their low loading and lack of statistical significance, prompting a recalibration of the model without
it. Table 2 illustrates the factor loadings for all items, demonstrating that each surpassed the 0.6 threshold, indicating reliable
constructs.

Table 2 presents that all constructs exhibit commendable composite reliability (CR) of 0.7 or higher (Wong et al., 2019).
Convergent validity was evaluated using the average variance extracted (AVE), which should exceed 0.5 (Saleem et al.,
2023), signifying that latent variables explain over half of the variance in their indicators (Wong et al., 2019). In our
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research, the AVE surpasses the expected threshold of 0.5, affirming convergence.

Moreover, the square roots of AVE exceed the correlation between each pair of constructs (off-diagonal elements),
adhering to the recommended practice for ensuring discriminant validity (Fornell and Larcker, 1981). This is further
reinforced by loadings greater than cross-loadings (Saleem et al., 2023). Consequently, all seven constructs in our model
are statistically distinct, enabling their utilization for testing the structural model.

Table 2. Validation of constructs

Constructs o CR | AVE
Openness 0.938 | 0.948 | 0.671
Consciousness 0.894 | 0.914 | 0.572
Extraversion 0.906 | 0.925 | 0.64
Agreeableness 0.895 | 0.916 | 0.577
Neuroticism 0.903 | 0.919 | 0.534
Communication accommodation | 0.951 | 0.958 | 0.696
Code-switching frequency 0.885 | 0.908 | 0.554

Note: o.= Cronbach's alpha, CR = Composite reliability, and AVE = Average variance extracted, OP= Openness, CO=
Consciousness, EX= Extraversion, AG= Agreeableness, NEU= Neuroticism, CA=Communication accommodation, and
CS=Code-switching frequency
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Figure 2. Structural Model
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Table 3 Discriminant validity
AG CA CO Cs EX NEU OP
AG 0.760
CA 0.464 | 0.834
CO 0.464 | 0.252 0.756
CS 0.709 | 0.414 0.359 0.744
EX 0.728 | 0.472 0.333 0.641 0.800
NEU 0.697 | 0.365 0.423 0.709 0.576 0.731
OP 0.454 | 0.806 0.247 0.489 0.513 0.431 0.819

Hypotheses Testing

Following establishing a comprehensive measurement model, the subsequent step involved analyzing the structural
model to test the formulated direct and indirect hypotheses. Illustrated in Figure 3 are the path coefficients, R? and 2 of our
proposed model, derived from t-statistics calculated through the bootstrapping resampling method, employing 5000
iterations (Saleem et al., 2022).

Hypothesis 1 (H1) shows a positive coefficient of 0.804, indicating a strong positive relationship between openness and
communication accommodation; thus, the high T statistics of 17.695 and the extremely low P value of 0.000 suggest this
relationship is statistically significant.

Hypothesis 2 (H2) elaborates a positive coefficient of 0.522, suggesting a positive relationship between consciousness
and communication accommodation. The T statistics of 7.820 and the low P value 0.000 indicate this relationship is
statistically significant. Individuals with higher consciousness scores are significantly more likely to engage in
communication accommodation.

Hypothesis 3 (H3) shows a positive coefficient of 0.645, suggesting a positive relationship between extraversion and
communication accommodation. The T statistics of 5.519 and the low P value of 0.000 indicate this relationship is
statistically significant. Individuals with higher extraversion scores are significantly more likely to engage in
communication accommodation.

Hypothesis 4 (H4) illustrated a positive coefficient of 0.467, suggesting a positive relationship between agreeableness
and communication accommodation. The T statistic of 5.95 and the low P value of 0.000 indicate this relationship is
statistically significant.

Hypothesis 5 (H5) presents a positive coefficient of 0.6330, suggesting a positive relationship between neuroticism and
communication accommodation. The T statistic of 8.511 and the low P value of 0.000 indicate that this relationship is
statistically significant.

Hypothesis 6 (H6) elaborates a positive coefficient of 0.414, suggesting a positive relationship between communication
accommodation and code-switching frequency. The T statistic of 5.72 and the low P value of 0.000 indicate this relationship
is statistically significant.

In conclusion, the study provides valuable insights into the complex relationships between personality traits,
communication accommaodation, and code-switching frequency. Therefore, all the direct hypothetical results are presented
in Table 4.

Table 4. Hypotheses Testing (direct)

Original sample | T statistics | P values
Openness -> Communication accommodation 0.804 17.695 0.000
Consciousness -> Communication accommodation 0.522 7.820 0.000
Extraversion -> Communication accommodation 0.645 5.519 0.000
Agreeableness -> Communication accommodation 0.467 5.950 0.000
Neuroticism -> Communication accommodation .6330 8.511 0.000
Communication accommodation -> Code-switching frequency | 0.414 5.720 0.000




Dirasat: Human and Social Sciences, Volume 52, No. 3, 2025, 6663

Hypothesis 7 (H7) illustrated a positive coefficient of 0.333, indicating a positive relationship between openness and
code-switching frequency, mediated by communication accommodation. The T statistics of 5.331 and the very low P value
of 0.000 suggest this sequential relationship is statistically significant.

Hypothesis 8 (H8) shows a positive coefficient of 0.250, suggesting a positive relationship between consciousness and
code-switching frequency, mediated by communication accommodation. The T statistics of 3.630 and the P value of 0.016
indicate that this sequential relationship is statistically significant, although somewhat less than openness.

Hypothesis 9 (H9) interpreted the statistical values and shows a positive coefficient of 0.567, suggesting a positive
relationship between extraversion and code-switching frequency, mediated by communication accommodation.

Hypothesis 10 (H10) shows a positive coefficient of 0.609, suggesting a positive relationship between Agreeableness
and Code-switching Frequency, mediated by Communication Accommodation. The T statistics of 5.754 and the very low
P value of 0.000 indicate that this sequential relationship is statistically significant.

Hypothesis 11 (H11), a positive coefficient of 0.720, suggests a positive relationship between Neuroticism and Code-
switching Frequency, mediated by Communication Accommodation. The T statistics of 5.474 and the very low P value of
0.000 indicate that this sequential relationship is statistically significant.

The findings suggest how individual differences contribute to language behaviors, shedding light on the intricate
interplay between personality and communication dynamics. Therefore, all mediating hypothetical results are presented in
Table 5.

Table 5. Hypotheses Testing (mediating)

Path Original sample | T statistics | P values
Openness -> Communication accommodation -> Code-
switching frequency 0.333 5.331 0.000
Consciousness -> Communication accommodation ->
Code-switching frequency 0.250 3.630 0.016
Extraversion -> Communication accommodation ->
Code-switching frequency 0.567 3.130 0.001
Agreeableness -> Communication accommodation ->
Code-switching frequency 0.609 5.754 0.000
Neuroticism -> Communication accommodation ->
Code-switching frequency 0.720 5.474 0.000

Discussion

The present study aims to investigate and conclude the relationship between the big five personality traits (i.e., openness
to experience, conscientiousness, agreeableness, neuroticism, and extraversion), communication accommodation, and
code-switching frequency in Saudi Arabia by employing of trait theory of personality and communication accommodation
theory. Therefore, we posed eleven hypotheses to conclude and support the overall research objectives. Thus, the discussion
of the hypotheses is presented below.

First, individuals with higher levels of openness are characterized by an eagerness to explore novel ideas, experiences,
and perspectives. This inherent curiosity and openness to new concepts will likely manifest in their communication styles.
The positive relationship with communication accommodation suggests that individuals who score high on openness are
more adaptable and flexible in their communication approaches. For instance, an individual high in openness readily adopts
the communication norms and language preferences of a multicultural or diverse group and adjusts to accommodating
linguistic variations, such as code-switching or adjusting their communication style to suit the cultural context (Dewaele
and Wei, 2014).

Second, individuals with higher levels of consciousness are characterized by a sense of responsibility, organization, and
dependability. This trait suggests a propensity for individuals to approach communication in a structured and reliable
manner. The positive relationship with communication accommodation implies that individuals high in consciousness are
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more likely to adjust their communication styles to accommodate the preferences and expectations of their interaction
partners. Fedotov and Baidyuk (2023) mentioned that such individuals adapt their communication style to align with the
organization's expectations or the cultural context of their colleagues, which shapes effective teamwork, interpersonal
relationships, and overall communication effectiveness.

Third, individuals with higher levels of extraversion are characterized by outgoing, social, and assertive tendencies.
This trait suggests a propensity for seeking social interactions and being comfortable in group settings. The positive
relationship between extraversion and communication accommodation implies that such individuals are more likely to
adjust their communication styles to align with the preferences and expectations of their social environment. Extraversion
individuals are inclined to mirror their peers' energy and social cues, facilitating smoother communication and rapport-
building (Stipdonk et al., 2014).

Fourth, individuals with higher levels of agreeableness are characterized by a cooperative and empathetic orientation
toward interpersonal relationships. This trait suggests a predisposition towards understanding and accommodating the needs
and preferences of others. The significant relationship with communication accommodation implies that individuals high
in agreeableness are more likely to adjust their communication styles to foster positive and harmonious interactions. For
instance, Rink et al. (2013) mentioned that the agreeable individual in a team setting is attuned to their team members'
communication preferences and expectations. Such individuals readily adapt their language and tone to create an
atmosphere of cooperation and mutual understanding (Graziano et al., 2007).

Fifth, individuals with higher levels of neuroticism are characterized by heightened emotional reactivity, sensitivity to
stress, and a tendency to experience negative emotions such as anxiety and mood swings. The positive relationship with
communication accommodation implies that individuals high in neuroticism are more likely to adjust their communication
styles in response to emotional and social cues. For example, a neurotic individual in a communication setting attaches to
others emotionally.

Sixth, communication accommodation involves adjusting one's communication style, such as language, tone, or non-
verbal cues, to match the norms and expectations of communication partners. The positive relationship with code-switching
frequency suggests that individuals who engage in communication accommodation are likelier to exhibit a higher frequency
of code-switching. For example, in a multicultural workplace, an individual who accommodates their communication style
to align with colleagues from different linguistic backgrounds may naturally incorporate code-switching (Piechurska et al.,
2021).

Finally, individuals high in openness exhibit a curiosity for new experiences and unconventional ideas, fostering a
positive relationship with code-switching frequency. Open individuals readily adapt their communication to multicultural
teams, promoting communication accommodation and higher code-switching rates. Similarly, conscientious individuals,
known for their organization and reliability, are more likely to accommodate communication preferences, correlating with
increased code-switching frequency (Giles and Ogay, 2007). Extraverts, with their social inclination, readily adjust their
communication to team norms, facilitating dynamic interactions through code-switching (Purkarthofer, 2019). Agreeable
individuals, valuing cooperation and harmony, engage in communication accommodation, thus boosting code-switching
frequency (Walther and Bunz, 2005). Conversely, individuals high in neuroticism, prone to emotional sensitivity and stress,
also exhibit increased code-switching, using it as a coping mechanism in challenging communication situations (Schneider
etal., 2014). Overall, these findings highlight the role of personality traits in fostering communication accommodation and
subsequently influencing code-switching behaviors in diverse contexts.

Practical Implications

The empirical findings from the study provide valuable insights into the complex relationships between the big five
personality traits, communication accommodation, and code-switching frequency in Saudi Arabia, by employing trait
theory of personality and communication accommodation theory. These insights have practical implications across various
domains, including organizational communication, interpersonal relationships, and educational settings.
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Enhanced Communication Strategies: understanding the positive relationships between personality traits (openness,
consciousness, extraversion, agreeableness, and neuroticism) and communication accommodation suggests that
organizations can benefit from fostering environments that value and encourage diverse personality traits. Further,
organizations can implement training programs to enhance communication strategies, emphasizing adaptability and
accommodation to various communication styles, ultimately leading to more effective communication.

Cultural Competence and Diversity: the positive relationship between personality traits and code-switching frequency
implies that individuals with certain personality traits may be more adept at navigating diverse cultural or linguistic
contexts. Organizations seeking to promote cultural competence and diversity can leverage these insights to create inclusive
environments where individuals feel empowered to express themselves in their preferred communication styles.

Limitations and Future Research

While contributing valuable insights into the intricate interplay of personality traits, communication accommodation,
and code-switching, the present study is not without its limitations, which point toward promising avenues for future
research. The reliance on self-reported data introduces potential bias, urging the incorporation of observational methods or
linguistic analyses to enhance result reliability. The study's neglect of cross-cultural variations prompts exploring how
personality traits influence communication accommodation and code-switching in diverse cultural contexts. Furthermore,
the study's limited generalizability necessitates replication with more diverse samples to enhance the applicability of its
findings to broader populations. Future research endeavors should focus on unraveling the mediating mechanisms through
which personality traits influence communication accommodation and code-switching. Delving into these specific
mechanisms will provide a more significant comprehension of the intricate relationships under scrutiny.

Lastly, designing interventions and training programs that leverage personality traits to enhance adaptive
communication strategies emerges as a promising area of research. Assessing the effectiveness of such interventions in
real-world settings would not only enrich academic discourse but also offer actionable insights for individuals,
organizations, and educators navigating the complexities of communication in diverse and dynamic environments.

Conclusion

The present study has significantly contributed to understanding the intricate relationships between personality traits,
communication accommodation, and code-switching frequency. The empirical findings provide valuable insights into how
individual differences in personality influence adaptive communication behaviors, shedding light on the significant
dynamics that shape linguistic adaptation in various social contexts. The study's focus on the Big Five personality traits
(i.e., openness, consciousness, extraversion, agreeableness, and neuroticism) illuminates these traits' role in shaping
individuals' communication behaviors. The positive relationships observed between these personality traits and
communication accommodation highlight the adaptability of individuals in adjusting their communication styles to suit
diverse social and linguistic environments. These findings underscore the importance of considering personality traits as
key determinants of communication strategies, offering practical implications for organizations, educational institutions,
and interpersonal relationships. The present study opens the door to a deeper exploration of the multifaceted interplay
between personality, communication accommodation, and code-switching. As communication evolves in an increasingly
interconnected and diverse world, understanding how individual differences shape linguistic behaviors becomes paramount.
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